
National CyberConvention Project  Week 5 

MEDIA LITERACY 

 
Week 5 of the project helps students to become critical consumers of information 
both online and off. This week witnesses the vice-presidential debate on Tuesday 
October 5th and the second presidential debate on Friday October 8th. 
 
Question for the Week: Which candidate do you feel has the most fair and 
honest campaign advertising? Which candidate’s advertising is more 
effective? 
 
Online Resources: 
Media Literacy 
Cagle’s cartoon Index 
http://cagle.slate.msn.com/teacher/  
 
Debating Our Destiny 
http://www.pbs.org/newshour/debatingourdestiny/  
 
Every Four Years 
http://www.newseum.org/everyfouryears/  
 
History and Politics Out Loud  
http://www.hpol.org/  
 
Living Room Candidate 
http://livingroomcandidate.movingimage.us/  
 
Political Cartoons in the Classroom 
http://nieonline.com/aaec/cftc.cfm  
 
Project Vote Smart 
http://www.vote-smart.org/  
 
Thirty Second Candidate 
http://www.pbs.org/30secondcandidate/  
 
Elementary 
Don’t Buy It! http://pbskids.org/dontbuyit/  

 
Middle School 
Ad Dissection 101 http://website.education.wisc.edu/rla/ADSITE/  
 
High School 
Logical Fallacies http://www.intrepidsoftware.com/fallacy/toc.php   
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National CyberConvention Project  Week 5 

 
Objectives for Week 5: 
 
Using the online resources provided, identify common tactics used for promoting 
people and products through media.  

This can include simply identifying techniques which sell products, political 
candidates and/or ideas. The key is to prompt students at all grade levels 
to ask questions and think critically when consuming information through 
newspapers, magazines, radio, television and the World Wide Web. 
 

View promotional materials, advertisements and debates of the presidential 
candidates and identify strategies they use to promote themselves or cast doubt 
upon their opponent 

This can include political cartoons, examples of campaign ads, portions of 
televised debate, campaign leaflets and brochures, and other materials 
which students can easily access in or outside of your classroom. 
 

Report your answer to the question of the week to the project 
Send an email to walter@surfaquarium.com by Friday evening. In the 
subject line include your state name and “state offices” (for example, 
“Ohio Media Literacy”). In the body of the email, indicate which 
candidate’s advertising seems most fair and which candidate’s campaign 
seems most effective (they may or may not be the same). 
 

 
Suggested Procedure: 
 
Monday: study the media literacy resources provided and help students identify 
common techniques for persuading an audience 
 
Tuesday and Wednesday: examine campaign literature and advertisements from 
both campaigns and identify strategies you outlined on Monday 
 
Thursday: identify which candidate seems most fair and accurate in his campaign 
materials and which candidate seems more effective. Have students base their 
answers on the materials they examined Tuesday and Wednesday 
 
Friday: Send your findings to Walter so that he can list the project consensus for 
campaign advertising on the project web site 
 
 
Materials: 
 
Internet access 
Web resources 
Television ads 
Print materials 
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Optional Extension Activities: 
 
Elementary 
 
View Don’t Buy It! http://pbskids.org/dontbuyit/  and select the Advertising Tricks 
link. Have students consider the different ways advertising influences us as 
consumers. 
 
Allow students time to complete the Create an Ad activity and then play Question 
the Commercial.  
 
Middle School 
 
Have students visit Ad Dissection 101 http://website.education.wisc.edu/rla/ADSITE/
And complete one or more of the tasks found on the site. Once students have 
finished their work on a task, allow time for small groups to use the evaluation 
rubric to assess the effectiveness of their ads. 
 
High School 
 
Go to Logical Fallacies http://www.intrepidsoftware.com/fallacy/toc.php and 
encourage students to study Fallacies of Distraction, Appeals to Motives in Place 
of Support, Changing the Subject, and more. 
 
Engage students in a class discussion or debate in which each student is 
privately given a specific strtaegy to use in their reponses to classmates. Then 
debrief by revealing the strategies each participant emplyed in making his or her 
case in the discussion. 
 
All Grade Levels 
 
Write, rehearse and videotape original commercials using specific propaganda 
techniques to sell a product or promote a candidate. 
 
Create a bulletin board on which students can bring in and display examples of 
different kinds of persuasive techniques for promoting someone or something 
through media. 
 
Videotape the presidential debate this Friday night or the vice-presidential debate 
next Tuesday night and share short clips with your students which demonstrate a 
specific persuasive public speaking technique. 
 
Brainstorm terms which come to mind when students think of each candidate. 
Create semantic maps which show the relationships between these terms around 
each candidate. Make a Venn diagram of the two maps to show similarities and 
differences. 
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